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Scotty… beam me up! 

If you are the Captain of Marketing for your company or organization, get 
energized and boldly go where your marketing has never gone before with the 
new QR Code! Digital technology in communications has done it again and 

brought us an engaging way to market our products, 
services, and organizations. �e Quick Response, or QR 
Code is a two-dimensional barcode that works with 
smart phones to transport the user to a website or 
landing page.
Here’s what a QR Code looks like…

Here’s how it works…First, create and place a QR 
code virtually anywhere;  on print ads, direct mail, signs, posters, invitations, 
business cards, rack cards, the side of a building or vehicle. �en, using the 
camera on your iPhone, BlackBerry, or any other smart phone, simply scan 
the QR code and WHOOSH! you’re transported to the web destination 
speci�ed. Both the applications needed to create the QR code and to scan it 
are free apps you can easily download and install on your smart phone. QR 
codes are also now coming installed on all new smart phones. TRY IT… 
scan this QR code to �nd a special o�er! (See app download info below) Or if 
you don’t have a smart phone, go to www.pawprintsurvey.com/QRcode.

Next time you’re anywhere in public, take a look around and see how 
many people are using their cell phones – phoning, texting, sur�ng, 
emailing, taking pics/videos, Googling, GPSing, playing games, scheduling 
appointments, listening to music, and on and on.  Our phones are rapidly 
becoming our communication tool of choice; and given the plethora of apps 
added daily, this trend will only continue.

What are some uses for this QR code, you ask? Plenty! You can 
electronically direct someone to:
�t	A website	 �t	An invitation
�t	A landing page speci�c to your message 	�t	An on-line survey
�t	A special o�er, coupon, incentive, etc. 	 �t	A restaurant menu
�t	A link for more information 	 �t	A targeted message
�t	A YouTube video 	 �t	A contract, document, PDF
�t	An ad, announcement, or campaign 	 �t	Twitter and Facebook IDs
�t	An airline �ight status page 	 �t	…get the picture? 
So, what’s this all about, really? Well, some may not see it yet, but it’s 
another example of the blending of the edges of media in our totally 
connected world. One can embrace it and adopt early, or chase the speeding 
train later on. We choose the former because we believe this is one more 
tool to help our customers reach their sales goals.

Where does Paw Print & Mail come in? When you think printing, mailing, 
or marketing, I hope you also think Paw Print & Mail. We are more than just 
another printer; we are your Marketing Production Specialists… providing 
the tools and services you need to drive tra�c to your door or website.

Captain to transporter room… lock signal on QR Code and Energize!


