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VOCABULARY

         

If you would like to try your hand at papermaking, here is a recipe 
you can use at home.

Supplies
Fine mesh wire screen (size 9”x12”)
Blotting paper
Basin or tray (10 quart capacity)
Laundry starch
30 sheets of facial tissue

Directions
1. Tear facial tissue into the basin. In a separate bowl, mix 1 
tablespoon of starch with 2 cups of water. Add to tissue along with 10 
quarts of water. Mix thoroughly with eggbeater or in the blender.
2. Dip the wire screen into the tray or basic and allow water to drain 
through the bottom of the screen.
3. Dry the screen and wet pulp between two pieces of blotting paper. 
(The pulp sheet will stick to them so that the wire can be separated 
from the pulp sheet.)
4. Press out excess water with the rolling pin.
5. With the sheet still between the blotters, iron the paper on a low 
setting until it is dry.
6. Trim the edges with scissors.

With thanks to International Paper Company

of recycled paper. The study concluded that using one ton of 
100% recycled paper saves 7000 gallons of water, 4100 kwh 
of energy (which is enough to power the average home for six 
months), keeps 60 pounds of pollution out of the air, and saves 
3.3 cubic yards of landfill space.

When recycled papers first came on the market in the 1980s, 
there was a marked difference in availability, appearance and 
performance between them and paper made with virgin fiber. 
Problems with picking, linting and limpness made the stock 
hard for us to print on. And our customers complained that 
recycled paper jammed in their copiers or desktop printers and 
had visible flaws.

All that has changed. Recycled paper performs as well as paper 
made from virgin fibers on press and in copiers, laser and 
inkjet printers, and on paper handling equipment like folders 
and inserters. Almost all paper mills make recycled papers, in 
grades ranging from high quality bonds and writing papers to 
commodity sheets.

Interest in recycling paper has grown steadily. The American 
Forest & Paper Association (AF&PA) has reported that in 
1995, nearly 12 million tons of printing and writing paper were 
recovered out of nearly 29 million tons consumed – a recovery 
rate of 41%. By 2010, over 63% of paper consumed in the United 
States was recycled. Paper product recycling has become a major 
business, providing both economic and environmental value.

We Use Paper Responsibly
For our part, we use paper responsibly, both as your printer and 
for our own office use. Like you, we conserve and recycle paper 
used in our business operations. In our production operation,  
we do even more:

	 •	 We use standards for makeready and setups. Each printing job 		
		  requires makeready – sheets of paper used to register the image 		
		  and come up to color. Jobs with post-press steps like folding and 		
		  cutting require setups. We have standards for the number of sheets 	
		  needed for makeready and setups so we don’t waste paper.

	 •	 We keep an inventory of house sheets. We select our house sheets 	
		  with two things in mind – how well they perform on press or on 
 		  our digital equipment, and their suitability for the kinds of 		
		  printing projects our customers regularly order. This helps keep us 	
		  from accumulating a lot of surplus paper.

	 •	 We donate our surplus paper. If we have leftover special order 
 		  paper from a job, we wrap, store it, and donate it to schools or 		
		  school teachers who use it in classroom projects.

Don’t Be Afraid to Use Paper
We end with a quotation from Dr. Patrick Moore, the co-founder of 
Greenpeace and currently the chair and chief scientist of Greenspirit 
Strategies, Inc., and the author of Trees are the Answer: 

	 Forestry is the most sustainable of all the primary industries that 		
	 provide us with energy and materials . . . To address climate change, 	
	 we must use more wood, not less. Using wood sends signals to the 		
	 marketplace to grow more trees.

One of the things I did this January was to create a new blog site 
named “My Kudos To…” (www.mykudosto.com). The intent of the 
blog is to recognize and highlight the acts of people, businesses and 
events that catch my attention – either personally or referred – that 
comprise really good marketing efforts. By sharing these, my hope 
is that folks reading about them will begin to gather ideas about how 
to apply similar efforts to promote their business, organization or 
important causes.

My favorite definition of marketing is – “getting someone who has a 
need, to know, like and trust you”. This can be as simple as smiling 
and greeting everyone who enters your business, to publishing content 
of value to the audience you sell to in an effort to share knowledge 
and experience. Marketing is about the effective use of the various 
mediums to get our message out to as many people we can to influence 
an action – whether by print, mail, email, social media, the Internet, 
radio, television, mobile… or a combination of any of these. Great 
marketing can mean referring work to a competitor when asked 
about providing a service outside your scope. Memorable marketing 
is recognizing an unmet need in the marketplace and connecting the 
right people and businesses to arrive at a solution. In the end, great 
marketing is when any of the above come together to create the 
personal “connection” that spur one to buy, donate, or engage. For all 
our digital and web-based means of communication… people still do 
business with people.

My wife has made a point of telling me about two separate occasions 
recently when a bagger at each of the two supermarkets she frequents, 
Shaw’s in Williston and Price Chopper in South Burlington, 
approached her to help with her bags. In each instance these people left 
her with a sincere and cheery “thank you and have a great day!” THIS 
is great marketing and it can be THAT easy.

These employees were hired, trained and encouraged by someone who 
knows the value of great service which leads to customer satisfaction 
and trust. When you consider that Sue’s story were about people and 
not product, the definition - “getting someone who has a need, to 
know, like and trust you” becomes even more relevant. That trust, in 
my mind, carries a lot of weight. We know that it has to be earned, 
and trust in business and commerce comes from delivering a product 
or service as promised, but it’s preceded by commitment, experience, 
knowledge, and most importantly -  awareness.

If you come across great marketing of any kind and care to share it, I’m 
always looking for content to post on my blog. You can email me at 
tom@catamountmarketing.com or leave your message at the Contact 
Us page at www.mykudosto.com.

Do good work!

the IDEA corner

My Kudos To…
Basis Weight: the weight in pounds of a ream (500 sheets) of paper 
in its basic (or parent) size. Also called substance weight.

Beat to a Pulp: the first step in making paper out of cotton. The cotton 
fibers and water are beaten to a pulp in a Hollander beater.

Brightness: the percentage of light reflected from the surface of a 
sheet of paper. An extremely bright sheet reflects back almost all 
light to the viewer. Brightness is not always a good predictor of 
paper color or whiteness.

Bulk: the thickness of a sheet of paper in relation to its weight.  
High bulk paper lacks compactness; low bulk paper is compact.

Caliper: a measure of paper thickness expressed in thousandths of 
an inch (mils). A micrometer is used to measure caliper.

Carbon Sequestration: the process by which carbon is removed from 
the atmosphere and stored in soil, biomass, geological formations 
and the ocean.

Cut Size: ream-wrapped, ready-to-use paper sizes such as 8½x11, 
11x14, and 11x17.

De-inking: the process of extracting the ink and coatings from printed 
papers so that the fibers can be used again as a secondary fiber source.

ECF/TCF Papers: acronyms for elemental chlorine free (ECF) and 
totally chlorine free (TCF) papers, made from pulp that has been 
bleached using hydrogen peroxide instead of chlorine.

Mill Broke: in a paper mill, the trim and other scrap paper result-
ing from the paper manufacturing process. Mill broke is recycled 
within the paper mill.

Opacity: the degree to which a sheet of paper will transmit light or 
show through dark printing.

Parent Size: the size of sheets of paper after converting but before 
ream-wrapping. Each paper grade has its own parent size.

Tips & Tricks
One confusing aspect of paper is its basis or substance weight
– the weight of a ream of paper (500 sheets) in the parent size.
The parent size for bond paper is 17”x22”; for text, offset and
coated papers 25”x38”; and for 20”x26” for cover paper. Each
paper grade has a range of basis weights: 16#-24# for bond;
50#-70# for offset; 50#-100# for coated book; 60#-100# for
text; and 60#-100# for cover. (Pounds is often indicated by
using the # sign.) Basis weight is also called substance weight.

Counterintuitively, the basis weight does not indicate the
thickness of the paper. The thickness of paper is called

the caliper, and it is measured in thousands of an inch and
referred to as point size. (This is different than the point size
in typography, which measures the height of characters in a
font.) One-thousandth of an inch equals one point, so tenpoint
paper has a thickness of 0.10 inch. Because the caliper
of paper is not related to basis weight, a smaller-sized, thick
sheet may have the same basis weight as a thinner paper in a
larger parent size.

Paper bulk defines thickness relative to basis weight. A paper
may be bulkier than another grade while still having the same
basis weight.

Eggbeater or blender
Rolling pin
Electric iron
Scissors
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